Creative Circle Awards "Small business identity", "Packaging Food"
2022 "Posters" for TOURIST

&
& P
%) 4
< 1
o ~
Q

O

&
=

WHEN DESIGNING A NEW IDENTITY FOR "TOURIST", WE WANTED TO REFERENCE A CLEAR, VISUAL TRAVEL TROPE -
THEREFORE, COMING UP WITH A “POSTCARD”-DIRECTION + GRID - FULFILLING THE ASK CREATING A MODERN, TIMELESS 1 6
IDENTITY BUT WITH A "IRONIC", "NOSTALGIC" AND EXPRESSIVE EDGE.
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— NeueHaas Regular — Signifier Regular
Grotesk by Medium by Klim Medium
Linotype Bold Type foundry Bold
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IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIII , DESIGNED BY KRIS SOWERSBY. ACKNOWLEDGING THE
OOOOOOOOOOOOOOOOOOOOOOOOOOOOOO -MAKING, SIGNIFIER EMERGED FROM THIS ALCHEMY WITH BEZIER CURVES AND 2 6
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Symbol Composition + Labels + Colors

TOURIST, West Coast wine purveyor. Santa Lucia Highlands. 2017.
Cellared & Bottled by TOURIST

in Richmond, California.
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0 T : TO THE SURGEON GENERAL, WOMEN SHOULD NOT DRINK
ALCOHOLIC BEVERAGES DURING PREGNANCY BECAUSE OF THE RISK OF BIRTH DEFECTS. @

CONSUMPLTION OF ALCOHOLIC BEVERAGES IMPAIRS YOUR ABILITY TO DRIVE A CAR OR OPERATE . .
750 ml. 14,9% vol. Contains sulphites.

MACHINERY, AND MAY CAUSE HEALTH PROBLEMS. WWW.DRINKTOURIST.COM

THOUGH IT’S A FULLY TYPOGRAPHIC IDENTITY, IT’S STILL LIVELY, GRAPHICALLY DYNAMIC AND STRIKING, AND MOST IMPORTANTLY EFFICIENT

IN TERMS OF IMPLEMENTATION ACROSS DIFFERENT MEDIUMS - STATIONARY, WEB AND SO FORTH. BESIDES THE PRIMARY COLOR, RED, THE

THE LOGOTYPE IS SET IN SIGNIFIER REGULAR, AND HAS STRONG LEGS FOR BOTH LABEL, PACKAGING ETC.
DUE TO ITS COMPACT SHARPNESS. (RULE: TRACKING:-10 FOR FONT-SIZES UNDER 20PT: 0) SECONDARY COLORS FOR THE LABELS ARE CHOSEN BY THE GIVEN WINEMAKER, AIMING FOR A PALATABLE COLORSCHEME.

Highlafds. 2017,
led by TOURIST
-

Lodi. 2020: TOURIST, West Coast wine purveyor.
Cellared & Bottled by[TOURIST
in Richmond, California.
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TOURIST, West Coast wine purveyor.
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Contains sulphites.

THE FOUNDATION IS AN INTERPLAY BETWEEN TWO TYPEFACES - SIGNIFER, AN SHARP ANTIQUA TYPEFACE (IDEAL FOR PRINT + DIGITAL USE),
AS A MORE TRADITIONAL APPROACH, EXUDING THE VISUAL HERITAGE OF WINE — AND NEUE HAAS GROTESK, A MODERN GROTESK TYPEFACE,
USED FOR DISPLAY/HEADLINES, E.G., ON THE LABEL, DISPLACED IN DIFFERENT WAYS. THE "WINE-PICKER"-SYMBOL IS BASED ON SIGNIFIER,
REFERENCING A POSTCARD-STAMP, WHILE INDICATING THE GIVEN WINE AS A PRODUCT OF "TOURIST"




Merch

Box

Bottle

TOURIST, West Coast wine purveyor.

www.drinktourist.com _
Cellared & Bottled by TOURIST
in Richmond, California.

THE PURPOSE OF HE UNDERLYING GRID IS TO CREATE DIFFERENT READING PATTERNS, FOR LABELS AND ALL OTHER ELEMENTS, DISPLACING
TEXT BOTH VERTICALLY AND HORIZONTALLY. THIS MAKES FOR A LABEL, WHERE YOU E. G. HAVE THE HEADLINES HORISONTALLY WHEN THE
WINE IS POURED, AND VERTICALLY WHEN THE BOTTLE IS STANDING.

Greeting cards

Cellared & Bottled by TOURIST
in Richmond, California.

'TOURIST, West Coast wine purveyor.

Cellared & Bottled by TOURIST
in Richmond, California.

'TOURIST, West Coast wine purveyor.
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Single poster
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TOURIST, West Coast wine purveyor.

Cellared & Bottled by TOURIST
in Richmond, California.
WO ISLINOINULIP'M MM

IN CORRELATION WITH THE VISUAL IDENTITY, WE ALSO DID A SERIES OF POSTERS, FOLLOWING THE CONCEPTUAL "POSTCARD"-GRID FROM
THE LABEL COMPOSITON. FOR A SINGLE POSTER WE'D SHOW THE FULL COMPOSITION, YET WHEN A SERIES, WE'D DIVIDE THE GRID INTO
MULTIPLE PIECES, TOGETHER WITH A STATEMENT, E. G. "TOURIST. TASTE LIKE MORE (THAN ONE GLAS)".

Cellared & Bottled by TOURIST
in Richmond, California.

Poster-series

Cellared & Bottled by TOURIST
in Richmond, California.

Cheers to a Full Bouguet
www.drinktourist.com

Tastes like more.




Web ex. Stationary

We’re TOURIST, your west coast wine purveyor.

TOURIST,
West Coast wine purveyor.
TOURIST ~ SUBSCRIPTION ~ SIGNUP  ABOUTUS MY ACCOUNT  HELP DESK TOURIST ~ SUBSCRIPTION ~ SIGNUP ~ ABOUTUS MY ACCOUNT  HELP DESK
H
We're all tourists somewhere. No algorithms, no price gouging. Pinot Noi WINE BLEND: =3 o
V‘ V elcome tO the V V est Coast! and new and exciting bottles to try with new’stories behind eac’h one. ot o T o, ) . O
2017 Santa Lucia Highlands 110% estate-grown Pinot Santa Lucia Highlafids. 2017 (:: W drinktourist &G
Cellared & Bottled by TOURIST ~ ) . N
PAIRS WITH: WINE MAKER 7y —
L Grilled Artichokes, Prima Materia Vineyard in Richmond, California. ﬁ ContaCt@drlnktourISt'Com
Summer Green Salad & Winery — 8
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N° 141236 Pinot Noir ﬁ
'GOVERNMENT WARNING: "' ACCORDING TO THE SURGEON GENERAL, WOMEN SHOIULD NOT DRINK ALCOHOLIC BEVERAGES DURING PREGNANCY BECAUSE OF THE RISK OF BIRTH DEFECTS. N 256 Seuvignen Blane
 CONSUMPLTION OF ALCOHOLIC BEVERAGES IMPAIRS YOUR ABILITY TO DRIVE A GAR OR OPERATE MACHINERY, AND MAY CAUSE HEALTH PROBLEMS. . .
N°245259 Syrah 750 ml. 14,9% vol. Contains sulphites.
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We want to know what makes a wine good, and we want to share that with you;
through curation and dialogue, we’ll share these experiences of wine, taste and
travel. Perhaps you fancy yourselfa traveler, a citizen of the world; maybe you
don’t think of yourself as a tourist. Let’s not take ourselves so seriously. We’re
here for drinking casually, for being a tourist on a weekday.

WINE INDEX GRAPE VARIETIES PROD. OF EDTNR. vor. YEAR TOURIST, st Coast i prveyor At Tourist, we drink wine as we travel. With endless curiosity, and always on
the hunt for something new and exciting. We believe in small-production,

N° 241256 Riesling Livermore /200 155% 2021 thoughtfully made wines that do right by our planet and are made by good

e 241256 Gabernet Sauvignon Mendocino Gounty 1400 - 2021 people. They can be natural, they can be organic and sustainable, anything but
conventional.

N° 244256 Chardonnay Marin County /1200 135% 2020

- 207256 Chardonnay Marin Gounty /500 % 2021 We’re interested in who made our wines, how they were made, and where the
grapes are coming from. No high and mighty name dropping that goes right

N° 244266 Chardonnay Mendocino County /200 13% 2020 over your head, or taste profiles you can’t relate to (how many of you had ac-

rv? re

N oaE5e erot Napa Valley 11000 - 2010 tuallY had gooseberry?). ( EX.TRA, maybe not nfed}ed) Because they’re made
here in the US, you're not paying huge eco tax shipping bottles across the

N° 242556 Meriot Paso Robles /200 125% 2021

pond, and they’re always the same price. TOURIST, M’S[ Coast Wl‘l’lfplll’l/(.’yol’:

N °141236 Pinot Noir Marin County a0 12,5% 2021 Y . .
| Solet your guard down, throw on your finest fanny pack, big ol’ blue-light
N ° 441256 Sauvignon Blanc Napa Valley /200 125% 2020 V7 blockers, and let’s unplug while learning about new winemakers and unsung
- 5 e d " grapes to tell your friends about. Embrace new. Drink like a TOURIST.
N ° 245259 Syrah Paso Robles /160 12% 2018 5 >
N © 461256 Zinfandel San Luis Obispo /100 150% 2020 3 ” i
www.drinktourist.com

contact@drinktourist.com

REGARDING WEB AND STATIONARY, WE WANTED TO PURSUE THE SAME TYPOGRAPHIC LANGUAGE ACROSS DIFFERENT ASSETS ETC.



