
BRIEF
Save The Indoor Generation by inspiring people to 
“Let Nature Back In” and help them overcome 
the problems with bad indoor environments.

SOLUTION
An integrated campaign spearheaded by an emotional 
online film, depicting our longing for nature in modern 
society. To support this, a global survey with +16,800 
respondents in 15 countries focusing on nature deficiency 
worked as a trustworthy source of facts and figures. 
Furthermore, we created engaging online content for the 
main campaign site. The comprehensive content was 
co-developed with some of the world’s leading interior 
designers and influencers, architects, and researchers, 
inspiring people on how to let nature back into their 
lives and homes.

156 MILLION 
VIEWS

of film

+ 2,100  
PUBLISHED 

articles worldwide

428 MILLION  
REACH

 of PR

The importance of daylight  
in home renovation projects 

INCREASED 85%

HERO FILM
Long format Social Media video.

PR 
Articles in home 

improvement media.

INFLUENCERS
Partnerships with top interior design 
influencers across the UK, Germany, 
France and the Netherlands.

BANNERS
868 banners in 40 languages 

covering Google display, facebook 
linkads, Twitter & LinkedIn.

CHANNELSLET NATURE BACK 
INTO YOUR HOME

CAMPAIGN WEBSITE
Offering tips and tricks on how to get 
more daylight and fresh air in your 
home with the Outside-In Design 
Principles.
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