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Come

& enjoy

what — Greta
cathers.

greta’s

The mandate — To imagine and design the visual identity for Greta’s,
a new sustainable cafe in the centre of Ngrrebro.

The premise — Greta's offers fresh healthy meals using exclusively organic

and sustainable produce. But Greta’s also offers something much more
purposeful : a place to gather and belong in the heart of one of Copenhagen’s
most multicultural neighbourhoods. Greta’s fosters diversity and community
empowerment through initiatives such as serving a mix of ethnic-inspired
meals, a hiring policy that strives for integration, and the creation of a common
space that celebrates diversity.

The idea — Come and enjoy what Greta gathers : fresh produce,
a multicultural cuisine, the local community and good vibes.

The execution — In order to put forward Greta’s culturally diverse identity,
the design centers around a vibrant colour palette inspired by food

from around the world, lively hand drawn illustrations, a quirky typeface,
and a multicultural tone of voice.



Community
vibes

SMALL-BUSIN

ESS IDENT

Greta’s resides vibrantly in the heart Ngrrebro,
Copenhagen’s cultural meltingpot, nestled
amongst the constant traffic of bikes and
passers-by.
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S easonal & A dynamic and lively toolbox defines Greta’s illustrations bring the produce to life.

culturally diverse identity. Vibrant colours are In addition, a quirky typeface with details that

P 1 1 : 1 1 inspired the ethnic diversity as well as the feel rooted in a variety of different cultures,
U thU tura seasonality of the ingredients, while spirited adds to Greta’s playful personality.

Seasonal veggies
Sustainable produce

\/
t O n O gr "tas
Freshly gathered
T aZ e Community talks
Multicultural feels

Fresh autumn menu Norrebro vibes

Primary & secondary colours — by the fresh produce, create a
Like a blank canvas, Greta’s main hues seasonal colour palette that hints to
set the table for a fresh vibrant plate; the ever-changing

while the secondary colours, inspired and diverse cuisine. Sprlng Summer Autumn Winter



Summer
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Verano —
Spanish for Spring

Frisk —
Danish for Fresh

Fresh

Fresca

Freshly
gathered.

_‘Forérerff’f-;,
; Dahist@r\-Sprri'ﬁg .

Fresga:.'r
- Italian for Fresh

Autunno —
Italian for Autumn

Frais —
French for Fresh

FreSh & A series of colourful posters indicate the arrival of new

seasonal menus. The combination of words from
different languages in the headlines and the lively hand

dlvefse drawn illustrations, hint to the diversity of the dishes.

&
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a multi-language invitation to come

: . i V V arm & : : : _fhe c'cSlourfL.JI business cards are
1 e Sl : : e L e enjoy everything that Greta
Weldoming - s
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Vibrant A series of sustainable take away items are

designed to be colourful and eye catching,

t k in order to be brightly spotted and easily
a e a \' V ay recognised around the city.




