Case Aarhus Kommune

Aarhus City Branding A City Well Rounded



Aarhus Kommune

Case

==

-

et
-

Aarhus

city

& clean

A City Well Rounded

Aarhus City Branding



Aarhus City Branding

4

A

!
1 44

i - d "

S

NSNS

o . TV

4

»

N al
—TRET A

A’lﬂlﬂa X/ 3‘;;‘%:,\%:\ N\

Aarhus ]

-
. r

Acity

rich in culture

—

\

\‘..

’

N\
X §1$\ .

A City Well Rounded



Case Aarhus Kommune

*;? T
74
¥ o5

Aarhus

Acity of

awarded museums

Aarhus City Branding A City Well Rounded



Case Aarhus Kommune

| s

. Rarhus
cityof , -

michelin stars

3

Aarhus City Branding A City Well Rounded



Case

Aarhus City Branding

A city that fosters
cutting-edge
innovation

Strong clusters, research and collaboration.
Health, food, cleantech and ICT/tech are some of
Aarhus’ strong knowledge hubs. The high concentration
of specialized knowledge and talent fosters high levels
of R&D and innovation. This, combined with a strong
tradition for collaboration, is essential for developing
new sustainable solutions — and supporting

Highest Most business
export share of green friendly climate
goods in the EU in Europe

with a youthful and
energetic vibe

Study hard, play hard.

With a top-100 university, over 50,000 students and
one in four residents between the ages of 20 and 29,
Aarhus is a 24-7 city of education — and recreation.
A wide range of leisure activities, festivals, concerts,
events, sports clubs, etc. gives the city a constant,
vibrant and youthful pulse.

the UN Global Goals.

Google
Business Region
Aarhus

o Denmark’s second city.
ts —and an ambition to continue
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story. Side by side. All in A

Instagram Instagram Instagram
@eabildtrup @kioofficial @maebma
#kapsejladsen #viadesign #aarhusvolume
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Claudia Gunn
Exchange student from Australia
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Mads Ager
Site Lead, Google Aarhus

Instagram
@jace.images
#dengronne
ambassade

CEO Incuba

A city geared for
growth and sustainable
development

Corporate giants and dynamic startups.

The Aarhus region is growing — economically and in
terms of population. Over 1,200 new: businesses start
up every year, and major companies like Bestseller,
Jysk and Arla Foods have main offices in the city.
And Aarhus University is educating the bright young
minds the companies of the future will need.

Google
Do Business
with Aarhus

Mai Louise Agerskov

Natalie Knight
Group CFO and Executive Vice President, Arla Foods

B

Instagram Instagram Instagram
@camillalyngnaldahl  @young jahs @hanne_rye_olholm

66

“‘Aarhus is a dynamic city, which is known for
attracting tourists from the Nordic countries and
throughout Europe to experience culture, such
as ARoS and the gastronomic experiences.
Ronald Smithjes

Regional Director Norway, Denmark and Iceland,
Radisson Hotel Group

66

Like an ingeniously designed piece of furniture,
Aarhus is both young and old, industrious and
easygoing — a compact, almost petite city just
minutes from dense forests and empty beaches.

Departures.com
“Why Every Traveler Should Visit Aarhus”, 2018

Instagram

@foodfestivalofficial @internetweekdk

#WDK

Instagram Instagram
| @dborup @au_incubator
#bestseller #aarhushavn #startupaarhus

city in tremendous d\ opment. Thi
both bu s, education and tourism

Rickard Gustafson
CEO SAS

Allan Vad Nielsen
CEO hummel

Aarhus Kommune

Growing tourism and high ambitions.

Aarhus offers nature, culture and city life
— and tourists are taking notice. In the period
2011-2016, tourism increased by 63%,
and the ambition is to double that by 2025
by continuing to invest in infrastructure.
hotels and tourist attractions
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