A human-shaped world

The human-shaped world book is
essentially a small co-created manifesto.
It ties our belief together with our
approach and culture. The book is used to
onboard new employees and to share with
clients and partners who are interested in
our culture and spirit.

Art Direction

We really wanted to bring forward a
feeling of personal creativity into a shared
mindset which we then all commit to.
Keeping it black and white with bold copy
and a visual thread that uses ink and paint
graciously to capture the underlying story
of “sealing the deal - together”.
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